	PROJECT: Changing Jobs

	INTRODUCTION: 

	Your career will develop and change throughout your lifetime. To stay satisfied and productive in your work you will want to give a great deal of thought to your long-term goals and how you want to achieve them. Thinking about where you want to be in five, ten even twenty years may seem vague and difficult to focus on especially if you are concentrating now on settling into your first job. Understanding your long-term professional career goals however will help give you direction and focus even at the very beginning of your career. 

This project is particularly recommended for students already holding job offers, or for those already working, or for those close to accepting a current job offer. The goal is to be looking ahead to the next promotion or job change. You may know already that you have plans for change within the next few years. You may be planning to go back to school after gaining valuable work experience to re-direct your career. Or you simply may be already planning for your first promotion within the same firm. This project encourages you to look at your goals, to strategize for success over the next three to five years and to thoughtfully plan for your future career success. 

	 INSTRUCTIONS:

	Read Chapter 22 in the textbook. 

Read sections in career-related websites dealing with job change success. Link to sites through Career Links and the The Indiana University career Center website under Career Resources. The following websites will be particularly useful to you in this project:

· www.careerjournal.com
· www.careershop.com
· www.jobweb.com
· www.wetfeet.com
· www.careeronestop.org
· www.careermag.com
· www.careerbuilder.com
· www.monstertrak.com
A. Job Satisfaction/Turnover: Review several career websites for advice about leaving jobs and the next job search. List your sources and any articles you read.  Several of the web sites above offer articles on the changing jobs analysis.

B. Next Step Strategy: Using the information contained in Chapters 14-16 of the textbook, prepare a job search plan. Indicate the sources that you plan to employ with your unique career interests. Be specific about which websites, search firms, newspapers, and other resources will be most beneficial for you. Discuss how each of the sources of job leads mentioned in Figure 15.2 will be of value to you. This should be no more than two pages.  You are in essence planning the "process" that you will use in the event that your first professional assignment does not materialize as expected.

C. Telephone Solicitations: The telephone will play a very important role in your future job searching. Create a telephone script using ideas from Figure 15.4 and 15.5. This will be your sales commercial. Keep it under one minute when read on the telephone. It must motivate the listener to schedule a 30-minute meeting with you. You should keep this script to about one single-spaced word-processed page so that you can read it when the headhunter or prime employer calls.  This is a verbal radio commercial about your credentials.

Read this script out loud to your best friends, Career Center Counselors, professors I know you well, and get their input on areas needing improvement.  You need to get feedback from others who can hear what the other person at the end of the telephone conversation is hearing.
D. Use of Agencies: Using the Search Firm Letter in Figure 15.10 of the textbook as a guide, all that that emphasizes your unique competencies for the future long-term job that you eventually want to have. You are welcomed to include some hypothetical information that currently may not fit you but which probably will in a few years after you have some professional employment experience.

E. Prospect Cards: Identify two firms hiring for the type of position for which you want to eventually aspire. Copy these positions from a specialized job website. They should require at least three years more experience than you now possess. Using the prospect card (Figure 15.3 in your textbook) or the information that you feel is important, as a guide, submit prospect cards for these two organizations. You do not need to currently be qualified for these positions.  The learning outcome results actually this practice.  Once you explore the process, when the time comes to implement, you will be ready.


	Turn In:

	· Sources for articles on job changing that you read on the web 

· One to two pages of your job search plan when you need to change jobs
· Telephone monologue – about one page

· Letter to search firm based on text example

· Two prospect cards


