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PREFACE

This book has one overriding purpose: It is to help you find career happi-
ness. Happiness (or job satisfaction if you prefer) comes from doing things
you enjoy. What you choose to do to earn a living contributes immensely to
your happiness or lack of it.

Career Planning Strategies is a book from which you can learn a lot the
first time through, and more importantly, it is a reference book that you may
find yourself coming back to over and over. It is designed as a guide that sets
you on a course that occasionally may need redirection.

The focus of the book is on planning. Planning involves developing a sys-
tematic approach to the direction you want your working life to take. The
approach described in this book not only sets the plan but shows you how to
implement it as well.

The approach of this book goes beyond the one-shot job hunt. It shows
you how to be continually in charge of your career; not how to temporarily
deal with a current problem with our employment process.

The employment system may not be the problem; the problem may be in
how people use the system. The strategies and techniques suggested here
assume the process is going to be around a long time and thus you must learn
how to make it work for you.

Subtle humorous illustrations and cartoons dot the manuscript. The pur-
poses of the illustrations are to drive home key points and lighten your day.
The response to the earlier editions was overwhelmingly positive from both
career professionals and job seekers. The illustrations and cartoons may help
you identify personally with the message.

It is important for you to know something about the author of a nonfic-
tion book. You should know where I am coming from when I make the rec-
ommendations and suggestions given in the text.

Who am I? I humbly call myself a career professional. I have devoted part
of my life to helping other career professionals and job seekers set and achieve
personal career objectives. I have devoted another part of my life to helping
organizations locate employees who can help them satisfy their organiza-
tional goals.

I am a university faculty member and college career services professional
who is not paid by either the employer or the potential employee. I have no
personal monetary stake in bringing these parties together. I earn a faculty
member's salary from Indiana University. It is fun, interesting, and quite educa-
tional to sit on the sidelines and coach and observe both sides simultaneously.

My position has opened doors for me that I do not believe could have
been opened in any other way. I have worked with inexperienced entry-level

xi
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college graduates, and I have worked with executives who were seeking chief
executive officer positions. I have worked with organizations seeking execu-
tives to whom they are willing to pay huge salaries. On a daily basis I work
with organizations desiring to hire experienced and inexperienced candidates
in the $30,000 to $90,000 salary range.

Until 2003 I managed one of the largest college career services programs
in the nation. It is a hectic work environment that attempts to relate to hun-
dreds of employers, recent college graduates, and experienced alumni. It can
be described as a massive brokering operation that works quite effectively
and efficiently.

I also have the opportunity to observe and study the employment system.
In the final analysis, employment is a very personal business for both the
employer and the employee. Both of them need a little help in finding each
other.

During the eighties, a colleague, Dr. Don Kirts at Lafayette College, and
I finished a text titled Career Services Today, which was published by the
College Placement Council, Inc. (now the National Association of Colleges
and Employers). Career Services Today was written as a handbook for peo-
ple practicing in our profession of career planning, career services, and
recruitment. That book sparked my interest in writing a career book for the
average job hunter.

Several years later I was elected and served as president of the Midwest
College Placement Association (now the Midwest Association of Colleges and
Employers), which at that time was the largest regional association of employ-
ers and college professionals in the nation. I continue to serve as a leader in
the profession. These experiences have been helpful to me in meeting and
understanding career professionals and the needs of the job seeker.

My career has taken me into literally hundreds of corporations, banks,
retail firms, educational institutions, and government agencies. I have talked
to thousands of people in all types of career fields about their jobs and how
they got there. I have talked to people at the very top of the largest organiza-
tions in the United States, and I have talked to the lowest level of employee.

It is nearly impossible to describe the extent of the research that has gone
into this book. The research was not the esoteric, empirical type that uses the
computer to crunch a bunch of numbers. It was thousands of open-ended,
probing questions to people who have “been there.” It was a thorough, practi-
cal investigation of work settings, career fields, and job search methods.

I constantly met with search firm executives, employment agency own-
ers, career services experts, career counselors, and others who let me pick
their brains. I badgered hundreds of human resource managers who are
responsible for hiring thousands of managerial, technical, and professional
people.

The basic ideas in this book were first published in 1974 in Career Planning
and Placement Today. I am indeed proud that this book has had such a long,
successful history over the years, but there have been very significant improve-
ments over these years also. This fifth edition contains many new illustra-
tions, updated facts, new techniques and ideas, as well as a new graphically
illustrated text.

xii
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Preface xiii

HIRE ME!, the subtitle, is about gaining a competitive edge in the job mar-
ket, but more importantly, it focuses on developing a strategic plan for your
life. You will learn more techniques than you have time to use. The goal is to
create a plan that you can realistically use over and over in your life.

HIRE ME! will work for you just as it has for thousands of others. Clearly
you must pull together your strengths and credentials into a strategic plan,
and then master the techniques gained from reading this book.

The activities are not difficult, but they are time-consuming. This resource
is mostly about action, not some philosophical theory. The roots are im-
planted in a solid theory framework, but the theory is left for the professional
counselors to worry about. By spending your time applying the principles
and techniques taught here, you will maximize your effort to find a success-
ful career beginning.

A sound strategic career plan turns dreams into reality. The early topics
on self-assessment and career exploration expand your horizons for entry
into the real world. The thrust is to get you to set goals, take charge of your
life, implement some job search techniques and strategies, locate your cur-
rent niche, and start progressing.

I urge you to discuss your concerns with career professionals at the col-
lege you attended. You will get more in-depth insights than can be offered
here. I see this book as merely the starting point for information. Others more
knowledgeable than I can fill in some of the gaps.

The first edition was publised over 25 years ago. The new technologies
have totally altered our profession. I am anxious to see what the future brings
to the entire career planning process. Thanks to everyone for their input to
this text.

Partner: Your
Professional
Career Consultant
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